INTRODUCTION TO BUSINESS
RESEARCH



DEFINITION OF BUSINESS:

* BUSINESS REFERS TO AN ORGANIZED ENTITY THAT ENGAGES IN COMMERCIAL, INDUSTRIAL, OR
PROFESSIONAL ACTIVITIES WITH THE PRIMARY GOAL OF GENERATING PROFIT BY PROVIDING
GOODS OR SERVICES. BUSINESSES OPERATE WITHIN VARIOUS LEGAL AND ECONOMIC
FRAMEWORKS AND ARE DRIVEN BY STRATEGIC OBJECTIVES RELATED TO RESOURCE MANAGEMENT,
MARKET POSITIONING, AND VALUE CREATION. IN A BROADER SENSE, BUSINESS ALSO
ENCOMPASSES NON-PROFIT ORGANIZATIONS THAT OPERATE SIMILARLY TO FOR-PROFIT
ENTERPRISES BUT AIM TO ACHIEVE SOCIAL, ENVIRONMENTAL, OR COMMUNITY GOALS RATHER
THAN GENERATING FINANCIAL RETURNS FOR OWNERS OR SHAREHOLDERS.



KEY ELEMENTS OF A BUSINESS INCLUDE:

*Economic Activity: The production, distribution, and exchange of goods or services.
*Organization and Structure: The systematic coordination of resources (e.g. labor,

capital, technology) to achieve specific objectives.

Market Orientation: A focus on meeting consumer needs, competition, and market dynamics.
eLegal Identity: The recognition as a legal entity (e.g., corporation, partnership)

with responsibilities and rights under the law.



1.

2
3
4
5.
6
7
8

BUSINESS OVERVIEW :

COMPANY DESCRIPTION

. MISSION STATEMENT
. PRODUCTS AND SERVICES
. MARKET POSITION

FINANCIAL OVERVIEW

. ORGANIZATIONAL STRUCTURE
. BUSINESS MODEL
. STRATEGIC GOALS



BUSINESS OVERVIEW :

* 9. CHALLENGES AND OPPORTUNITIES

* 10. SOCIAL RESPONSIBILITY AND SUSTAINABILITY



IMPORTANCE OF BUSINESS:

THE IMPORTANCE OF BUSINESS EXTENDS ACROSS MULTIPLE DIMENSIONS, AFFECTING INDIVIDUALS, ECONOMIES, AND
SOCIETIES AT LARGE. HERE ARE KEY ASPECTS HIGHLIGHTING THE SIGNIFICANCE OF BUSINESS:

1. ECONOMIC GROWTH AND DEVELOPMENT

JOB CREATION: BUSINESSES ARE PRIMARY SOURCES OF EMPLOYMENT, OFFERING JOBS TO A WIDE RANGE OF SKILL
LEVELS. THIS IN TURN REDUCES UNEMPLOYMENT RATES AND IMPROVES THE STANDARD OF LIVING.

GDP CONTRIBUTION: BUSINESSES, THROUGH PRODUCTION AND SERVICES, CONTRIBUTE TO THE GROSS DOMESTIC
PRODUCT (GDP) OF A COUNTRY. THEIR ACTIVITIES DRIVE ECONOMIC GROWTH BY FOSTERING INNOVATION AND
PRODUCTIVITY.

CAPITAL ACCUMULATION: BUSINESS ACTIVITIES ENABLE THE ACCUMULATION OF CAPITAL, WHICH CAN BE
REINVESTED INTO THE ECONOMY TO FUND NEW VENTURES AND DRIVE FURTHER ECONOMIC DEVELOPMENT.



IMPORTANCE OF BUSINESS:

* 2. INNOVATION AND TECHNOLOGICAL ADVANCEMENT

* RESEARCH AND DEVELOPMENT (R&D): BUSINESSES OFTEN INVEST HEAVILY IN R&D, LEADING
TO TECHNOLOGICAL ADVANCEMENTS THAT IMPROVE EFFICIENCY, PRODUCT QUALITY, AND
SERVICES. THESE INNOVATIONS CAN HAVE WIDESPREAD APPLICATIONS ACROSS INDUSTRIES,
ENHANCING GLOBAL COMPETITIVENESS.

* ENTREPRENEURSHIP: BUSINESSES, ESPECIALLY STARTUPS, ARE THE BREEDING GROUND FOR
ENTREPRENEURSHIP, WHERE NEW IDEAS ARE TESTED AND DEVELOPED, LEADING TO CREATIVE
SOLUTIONS FOR MARKET NEEDS.



IMPORTANCE OF BUSINESS:

* 3. WEALTH CREATION AND DISTRIBUTION

* PROFITS AND INVESTMENTS: BUSINESSES GENERATE PROFITS, WHICH CAN BE DISTRIBUTED
TO SHAREHOLDERS, REINVESTED INTO THE BUSINESS, OR USED FOR FURTHER EXPANSION. THIS
CREATES WEALTH NOT ONLY FOR BUSINESS OWNERS BUT ALSO FOR EMPLOYEES, INVESTORS,
AND COMMUNITIES.

* SUPPLY CHAIN IMPACT: THE EXISTENCE OF BUSINESSES SUPPORTS ENTIRE SUPPLY CHAINS,
CREATING OPPORTUNITIES FOR SUPPLIERS, DISTRIBUTORS, AND RETAILERS, WHICH FURTHER
SPREADS WEALTH ACROSS THE ECONOMY.



IMPORTANCE OF BUSINESS:

* 4. SOCIAL AND COMMUNITY DEVELOPMENT

* CORPORATE SOCIAL RESPONSIBILITY (CSR): MANY BUSINESSES ENGAGE IN CSR INITIATIVES,
CONTRIBUTING TO THE WELL-BEING OF COMMUNITIES THROUGH PHILANTHROPY,
ENVIRONMENTAL SUSTAINABILITY, AND SOCIAL PROGRAMS.

* EDUCATION AND SKILLS DEVELOPMENT: BUSINESSES OFTEN INVEST IN EMPLOYEE

EDUCATION AND TRAINING, IMPROVING THE SKILLS AND CAPABILITIES OF THE WORKFORCE,
WHICH BENEFITS SOCIETY AS A WHOLE.



IMPORTANCE OF BUSINESS:

* 5. GLOBAL TRADE AND RELATIONS

* INTERNATIONAL BUSINESS: BUSINESSES PLAY A CRUCIAL ROLE IN GLOBAL TRADE, CREATING
INTERCONNECTIONS BETWEEN COUNTRIES THROUGH IMPORTS, EXPORTS, AND FOREIGN
DIRECT INVESTMENT (FDI). THIS FOSTERS DIPLOMATIC RELATIONSHIPS AND INTERNATIONAL
COOPERATION.

e CULTURAL EXCHANGE: THROUGH GLOBAL EXPANSION, BUSINESSES OFTEN BECOME
CONDUITS FOR CULTURAL EXCHANGE, PROMOTING UNDERSTANDING AND COLLABORATION
BETWEEN DIFFERENT REGIONS OF THE WORLD.



IMPORTANCE OF BUSINESS:

* 6. CONSUMER NEEDS AND WELFARE

* PRODUCT AND SERVICE PROVISION: BUSINESSES ADDRESS CONSUMER NEEDS BY PROVIDING
GOODS AND SERVICES, OFTEN IMPROVING QUALITY OF LIFE. AS COMPETITION DRIVES
INNOVATION, CONSUMERS BENEFIT FROM BETTER PRODUCTS AT LOWER PRICES.

* CONSUMER CHOICE: A VIBRANT BUSINESS ENVIRONMENT FOSTERS COMPETITION, GIVING
CONSUMERS MORE CHOICES AND ENSURING THAT COMPANIES STRIVE TO IMPROVE THEIR
OFFERINGS.



IMPORTANCE OF BUSINESS:

* 7. GOVERNMENT REVENUETAX CONTRIBUTIONS: BUSINESSES ARE SIGNIFICANT
CONTRIBUTORS TO GOVERNMENT REVENUE THROUGH TAXES, WHICH FUND PUBLIC
INFRASTRUCTURE, SOCIAL SERVICES, AND OTHER GOVERNMENT FUNCTIONS ESSENTIAL TO
SOCIETAL WELFARE.PUBLIC-PRIVATE PARTNERSHIPS: BUSINESSES OFTEN COLLABORATE WITH
GOVERNMENTS ON LARGE-SCALE PROJECTS, SUCH AS INFRASTRUCTURE DEVELOPMENT,
HELPING TO ACHIEVE NATIONAL DEVELOPMENT GOALS.



GLOBAL IMPACT:

* "GLOBAL IMPACT" IN TERMS OF BUSINESS REFERS TO THE SIGNIFICANT AND FAR-REACHING
EFFECTS THAT BUSINESSES HAVE ON THE WORLD, INFLUENCING ECONOMIES, SOCIETIES,
ENVIRONMENTS, AND POLITICAL LANDSCAPES ACROSS BORDERS. AS BUSINESSES EXPAND
BEYOND NATIONAL BOUNDARIES, THEIR OPERATIONS, STRATEGIES, AND INNOVATIONS CAN
GENERATE PROFOUND EFFECTS ON A GLOBAL SCALE. HERE ARE KEY DIMENSIONS OF THE
GLOBAL IMPACT OF BUSINESS:



GLOBAL IMPACT:

* 1. ECONOMIC IMPACTGLOBAL TRADE AND INVESTMENT: BUSINESSES ARE THE BACKBONE OF
INTERNATIONAL TRADE, CREATING ECONOMIC INTERDEPENDENCIES AMONG COUNTRIES.
THROUGH EXPORTS, IMPORTS, AND FOREIGN DIRECT INVESTMENTS (FDI), BUSINESSES
STIMULATE ECONOMIC GROWTH, CREATE JOBS, AND DRIVE TECHNOLOGICAL
ADVANCEMENTS ACROSS REGIONS.MARKET ACCESS: BY ENTERING NEW MARKETS,
BUSINESSES PROVIDE CONSUMERS WITH ACCESS TO A WIDER VARIETY OF PRODUCTS AND
SERVICES. THIS CAN LEAD TO ECONOMIC EMPOWERMENT AND IMPROVED STANDARDS OF
LIVING IN DEVELOPING COUNTRIES.



GLOBAL IMPACT:

* 2. ENVIRONMENTAL IMPACT

* RESOURCE CONSUMPTION: GLOBAL BUSINESSES OFTEN RELY ON NATURAL RESOURCES,
LEADING TO SIGNIFICANT ENVIRONMENTAL IMPACTS SUCH AS DEFORESTATION, WATER
USAGE, AND CARBON EMISSIONS. THIS HAS SPURRED A GROWING EMPHASIS ON
SUSTAINABILITY AND CORPORATE RESPONSIBILITY TO REDUCE NEGATIVE ENVIRONMENTAL
EFFECTS.

* GREEN INNOVATION: MANY BUSINESSES ARE AT THE FOREFRONT OF DEVELOPING ECO-
FRIENDLY TECHNOLOGIES AND SUSTAINABLE PRACTICES THAT HELP MITIGATE CLIMATE
CHANGE, CONSERVE RESOURCES, AND PROTECT ECOSYSTEMS.



GLOBAL IMPACT:

* 3. SOCIAL IMPACT

* JOB CREATION AND POVERTY ALLEVIATION: MULTINATIONAL COMPANIES CAN CREATE
EMPLOYMENT OPPORTUNITIES IN DEVELOPING REGIONS, HELPING TO LIFT PEOPLE OUT OF
POVERTY. THIS IS PARTICULARLY EVIDENT IN INDUSTRIES SUCH AS MANUFACTURING,
TECHNOLOGY, AND AGRICULTURE.

* CULTURAL EXCHANGE: BUSINESSES OPERATING GLOBALLY OFTEN CONTRIBUTE TO CULTURAL
EXCHANGES, PROMOTING DIVERSITY AND INCLUSIVITY. HOWEVER, THEY CAN ALSO RAISE
CONCERNS ABOUT CULTURAL HOMOGENIZATION AND THE LOSS OF LOCAL IDENTITIES.



GLOBAL IMPACT:

* 4. TECHNOLOGICAL IMPACT

* INNOVATION AND KNOWLEDGE TRANSFER: GLOBAL BUSINESSES OFTEN DRIVE
TECHNOLOGICAL INNOVATION, WHICH SPREADS ACROSS BORDERS AND INFLUENCES
MULTIPLE INDUSTRIES. COMPANIES THAT OPERATE INTERNATIONALLY ALSO FACILITATE THE

TRANSFER OF KNOWLEDGE AND BEST PRACTICES BETWEEN COUNTRIES, BOOSTING GLOBAL
PRODUCTIVITY.

* DIGITAL TRANSFORMATION: THE DIGITALIZATION OF BUSINESSES ENABLES GLOBAL
CONNECTIVITY, MAKING IT EASIER FOR COMPANIES TO OPERATE ACROSS CONTINENTS AND
FOR CONSUMERS TO ACCESS GOODS AND SERVICES FROM AROUND THE WORLD.



GLOBAL IMPACT:

* 5. POLITICAL IMPACTINFLUENCE ON POLICY AND REGULATION: LARGE MULTINATIONAL
CORPORATIONS CAN HAVE A SIGNIFICANT INFLUENCE ON GOVERNMENT POLICIES AND
REGULATIONS. THEIR LOBBYING EFFORTS, TAX CONTRIBUTIONS, AND EMPLOYMENT IMPACTS
CAN SHAPE NATIONAL AND INTERNATIONAL POLICIES RELATED TO TRADE, LABOR, AND
ENVIRONMENTAL STANDARDS.CORPORATE DIPLOMACY: BUSINESSES OFTEN ACT AS NON-
STATE ACTORS IN GLOBAL AFFAIRS, HELPING TO FACILITATE INTERNATIONAL COOPERATION
AND DIPLOMACY. COMPANIES MAY ENGAGE IN PUBLIC-PRIVATE PARTNERSHIPS THAT ADDRESS
GLOBAL CHALLENGES, SUCH AS CLIMATE CHANGE, EDUCATION, AND HEALTH.



GLOBAL IMPACT:

e 6. ETHICAL IMPACTCORPORATE SOCIAL RESPONSIBILITY (CSR): GLOBAL BUSINESSES ARE
INCREASINGLY EXPECTED TO ADOPT RESPONSIBLE PRACTICES THAT GO BEYOND PROFIT-
MAKING. THIS INCLUDES ETHICAL LABOR PRACTICES, SUSTAINABLE SOURCING, AND
CONTRIBUTING TO THE WELL-BEING OF COMMUNITIES WHERE THEY OPERATE.HUMAN RIGHTS
ADVOCACY: BUSINESSES ARE ALSO PRESSURED TO RESPECT AND PROMOTE HUMAN RIGHTS,
ENSURING FAIR LABOR PRACTICES, PREVENTING EXPLOITATION, AND SUPPORTING WORKERS’
RIGHTS, PARTICULARLY IN GLOBAL SUPPLY CHAINS.



GLOBAL IMPACT:

* 7. GEOPOLITICAL IMPACT

* GLOBAL SUPPLY CHAINS: BUSINESSES THAT MANAGE COMPLEX GLOBAL SUPPLY CHAINS CAN
INFLUENCE GEOPOLITICS BY AFFECTING TRADE RELATIONSHIPS, INFLUENCING RESOURCE
ALLOCATION, AND SHIFTING ECONOMIC POWER AMONG REGIONS. DISRUPTIONS IN SUPPLY
CHAINS, AS SEEN DURING GLOBAL EVENTS LIKE THE COVID-19 PANDEMIC, CAN HAVE WIDESPREAD
GEOPOLITICAL REPERCUSSIONS.

* REGIONAL DEVELOPMENT: INVESTMENTS BY GLOBAL BUSINESSES IN UNDERDEVELOPED OR
EMERGING MARKETS CAN LEAD TO REGIONAL DEVELOPMENT, BOOSTING INFRASTRUCTURE,
EDUCATION, AND HEALTHCARE SERVICES. HOWEVER, THEY CAN ALSO CONTRIBUTE TO ECONOMIC
DEPENDENCY AND EXACERBATE INEQUALITIES.



CHALLENGES AND OPPORTUNITIES:

* CHALLENGES: SEASONAL FLUCTUATIONS, COMPETITION, REGULATORY CHANGES.

* OPPORTUNITIES: TECHNOLOGICAL ADVANCEMENTS, EMERGING MARKETS, SUSTAINABLE
PRACTICES.



CURRENT TRENDS:

* TECHNOLOGY INTEGRATION: ONLINE BOOKINGS, MOBILE APPS, AND DIGITAL EXPERIENCES.

* SUSTAINABLE TOURISM: FOCUS ON ENVIRONMENTALLY AND SOCIALLY RESPONSIBLE
PRACTICES.

* PERSONALIZATION: CUSTOMIZING EXPERIENCES TO MEET INDIVIDUAL PREFERENCES.



CONCLUSION:

* IN SUMMARY, THE GLOBAL IMPACT OF BUSINESS IS MULTIDIMENSIONAL, AFFECTING
EVERYTHING FROM THE ENVIRONMENT AND ECONOMIES TO CULTURE AND INTERNATIONAL
RELATIONS. BUSINESSES PLAY A CENTRAL ROLE IN SHAPING THE FUTURE OF GLOBAL
DEVELOPMENT, MAKING THEIR STRATEGIES, POLICIES, AND OPERATIONS CRITICAL TO
ACHIEVING SUSTAINABLE AND EQUITABLE GROWTH WORLDWIDE.
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METHODOLC



Problem identification is the crucial first step in the research

process where the researcher defines and clarifies the issue or
guestion that the study aims to address.

DEFINITION OF PROBLEM
IDENTIFICATION:



Sets the Direction: Defines the scope and focus of the research.

Guides Research Design: Influences the selection of methods and data
collection.

ifies the Study: Establishes the relevance and significance of the research.

IMPORTANCE OF PROBLEM

IDENTIFICATION:



Clear and Concise:
The problem statement should be unambiguous and easy to understand.
Specific and Measurable:
Clearly outlines what is being investigated and how it can be measured.
evant and Timely:
in the field.

CHARACTERISTICS OF A WELL-DEFINED
PROBLEM:




Literature Review:

Examine existing research to identify gaps, controversies, or areas needing further
exploration.

Observation and Exploration:

in on-site observations or exploratory studies to identify potential issues.

STEPS IN PROBLEM IDENTIFICATION:




Consultation:

Seek input from experts, stakeholders, or relevant parties to understand
perspectives.

Define Research Objectives:

e the goals and objectives that the research aims to achieve.

STEPS IN PROBLEM IDENTIFICATION:




Ambiguity:
Vague problem statements can lead to unclear research outcomes.
Scope Creep:
Ensuring the problem is neither too broad nor too narrow, striking a balance.
al Factors:

impact the relevance of the problem.

COMMON CHALLENGES IN PROBLEM
IDENTIFICATION:




Problem Statement: "Identifying the factors influencing tourist

satisfaction in luxury hotels during peak seasons in urban areas.”

EXAMPLE:



Collaboration:
Involve stakeholders and experts to gain diverse perspectives.
Clarity:

Clearly articulate the research problem in a way that is accessible to a broad
audience.

2vance:

esses current challenges or gaps in

TIPS FOR EFFECTIVE PROBLEM
IDENTIFICATION:




Problem identification lays the foundation for a successful

research study. A well-defined problem guides the research
process and contributes to meaningful and impactful outcomes.

CONCLUSION:



Literature Review In
Research Methodology

Rumpapak L.




Definition of Literature Review:

° A literature review is a comprehensive and critical analysis of existing
research and scholarly articles related to the research topic. It provides a

foundation for the study by summarizing, evaluating, and synthesizing
relevant literature.




Purpose of Literature Review:

* Identifying Gaps:
* Pinpoints areas where further research is needed.

* Contextualizing the Study:

* Places the research within the broader academic and industry context.




Purpose of Literature Review:

° Building Theoretical Framework:

* Helps establish a theoretical foundation for the study.

° Avoiding Redundancy:

* Ensures that the research contributes to existing knowledge.




Process of Conducting a Literature Review:

* Define Scope:

* Clearly outline the boundaries and focus of the review.

* Search for Relevant Literature:

* Utilize academic databases, journals, and other reputable sources.




Process of Conducting a Literature Review:

° Evaluate and Analyze Sources:

* Assess the credibility, methodology, and findings of each source.

° Synthesize Information:

* Organize findings thematically and identify patterns or trends.




Components of a Literature Review:

* Introduction:

* Introduce the research topic and its significance.
° Body:

* Organize literature thematically or chronologically.




Components of a Literature Review:

* Critical Evaluation:

* Assess the strengths and weaknesses of each source.

* Conclusion:

* Summarize key findings and identify gaps or areas for further research.




Common Challenges in Literature Review:

° Information Overload:

°* Managing a large volume of literature and selecting the most relevant sources.
° Bias:

* Being aware of potential biases in the selected literature.
* Keeping Up-to-Date:

* Ensuring that the review reflects the most current research.




Example:

° Research Topic: "The Impact of Online Reviews on Tourist Decision-
Making."

* [Literature Review Focus: Studies on the influence of online reviews in the
tourism industry.




Tips for Writing an Effective Literature
Review:

° Organize Effectively:

* Clearly structure the review to guide the reader through the literature.
° Synthesize Information:

* Provide a cohesive narrative that integrates findings from various sources.
* Cite Properly:

°* Ensure accurate and consistent citation of sources.




Conclusion:

° A well-executed literature review is a crucial step in the research process,

providing a solid foundation for the study and demonstrating the
researcher's familiarity with existing scholarship.




Research Design in Research
Methodology

Rumpapak L.




Definition of

™ Researc
for con

tructure, strategy, and methods
chieve research objectives.




Importance of Research Design:

* Guiding the Study:
* Provides a systematic framework for conducting research.
* Ensuring Validity and Reliability:
* Helps in producing accurate and consistent results.
* Optimizing Resources:
* Efficiently allocates time, budget, and other resources.
* Ethical Considerations:

* Ensures ethical treatment of participants and data.



Components of Research Design:

* Research Type:
* Quantitative, qualitative, or mixed methods.
* Research Strategy:
* Experimental, survey, case study, ethnographic, etc.

 Data Collection Methods:

* Surveys, interviews, observations, experiments, etc.




Components

*  Samplin

* Data




Types of Research Design:

* Experimental Design:

*  Manipulates variables to establish cause-and-effect relationships.
* Descriptive Design:

* Describes the characteristics of a phenomenon.
* Correlational Design:

* Examines relationships between variables without manipulation.
* Exploratory Design:

* Investigates a new or understudied area.



Choosing the Right Research Design:

* Nature of the Research Question:

* The type of question determines the appropriate design.
* Resources Available:

* Consideration of time, budget, and available expertise.

* Feasibility:

* Practicality and ethical considerations.




Common Challenges in Research Design:

*  Sampling Issues:

* Representativeness and size of the sample.
* Data Collection:

* Ensuring the reliability and validity of data.

* External Validity:

* Generalizability of findings to real-world situations.




Example:

loyalty in the hospitality

proach.




Tips for Developing a Strong Research Design:

* Pilot Testing:

* Test the design on a small scale before full implementation.
* Consultation:

* Seek feedback from peers, mentors, or experts.

*  Flexibility:

* Be open to modifying the design as needed during the research process.




Conclusion

= A well a research study, providing a
uestion.




Research Tools in Research
Methodology




Definition of Research Tools:

» Research tools refer to the instruments, techniques, and methodologies used to collect,
analyze, and interpret data in a research study.



Types of Research Tools:

- Data Collection Tools:
Surveys/questionnaires, interviews, observations, experiments.
- Data Analysis Tools:

Statistical software (e.g., SPSS, R), qualitative analysis software (e.g., NVivo), coding
frameworks.



Types of Research Tools:

- Literature Review Tools:

Bibliographic management software (e.g., EndNote, Zotero).
- Data Visualization Tools:

Charts, graphs, mapping tools (e.g., Tableau).
- Communication and Collaboration Tools:

Online survey platforms, project management tools (e.g., Trello, Asana).



Data Collection Tools:

- Surveys/Questionnaires:
« Structured forms with predetermined questions for collecting standardized responses.
- Interviews:
- Conversational approach for in-depth exploration of topics.
- Observations:
- Systematic recording of behaviors or phenomena in natural settings.
- Experiments:

- Controlled investigations to test hypotheses and establish causation.



Data Analysis Tools:

« Quantitative Analysis:

Statistical software for analyzing numerical data and deriving patterns or relationships.

« Qualitative Analysis:

Software for coding and analyzing qualitative data, facilitating theme identification.

«  Text Mining Tools:

Tools that extract insights from large volumes of text data.



Literature Review Tools:

- Bibliographic Management Software:
Helps organize, cite, and manage references efficiently.
- Database Search Engines:

Access academic databases for relevant literature searches.



Data Visualization Tools:

«  Charts and Graphs:

Representing data visually to enhance understanding.
- Mapping Tools:

Geographic representation of data for spatial analysis.
- Infographics:

Visual representations to convey complex information.



Communication and Collaboration Tools:

«  Online Survey Platforms:
Tools for creating and distributing surveys to respondents.
«  Project Management Tools:

Facilitate collaboration, task assignment, and progress tracking.



Considerations in Choosing Research Tools:

» Research Objectives:

» Align tools with the specific goals of the study.
» Data Types:

» Choose tools that suit the nature of the data (quantitative or qualitative).
» Budget and Resources:

» Consider the availability of funds, expertise, and time.



Example:

« Research Objective: "Examine the impact of social media on tourist behavior."

- Tools Used: Online surveys (for quantitative data) and thematic analysis software (for
qualitative insights).



Conclusion:

» Selecting appropriate research tools is crucial for the success of a research study,
enhancing the efficiency and effectiveness of data collection, analysis, and interpretation.



Data Collection

Rumpapak L.




Introduction:

® Data collection is a crucial component of the research process as it serves as the
foundation for generating meaningful insights and drawing valid conclusions. The
process involves systematically gathering information to address research questions
or test hypotheses. The quality and reliability of collected data directly impact the
accuracy and credibility of research findings. Effective data collection enables
researchers to explore patterns, trends, and relationships within their study,
contributing to the overall validity and significance of the research outcomes.
Thoughtful planning and implementation of data collection methods are essential to

ensure that the collected data aligns with research objectives and provides a solid
basis for analysis and interpretation.



Definition of Data Collection:

® Data collection is the systematic process of gathering and measuring

information from various sources to answer research questions or test
hypotheses.



Types of Data:

® Quantitative Data:

® Numerical data that can be measured and counted (e.g., survey responses, sales
figures).

® Qualitative Data:

® Non-numerical data that provides insights into attitudes, behaviors, and experiences
(e.g., interviews, open-ended survey responses).



Data Collection Methods:

Surveys/Questionnaires:
® Written or online instruments with structured questions and predefined response options.
Interviews:
® One-on-one or group discussions to gather in-depth information.
Observations:
® Systematic recording of behaviors or events in a natural setting.
Experiments:

® Controlled investigations to test hypotheses under controlled conditions.



Selecting Data Collection Methods:

® Choose methods aligned with research objectives, data types, and available
resources.



Sampling Techniques:

® Random Sampling:
® Every member of the population has an equal chance of being selected.
® Stratified Sampling:
® Population divided into subgroups, and samples are taken from each subgroup.

® Convenience Sampling:

® Choosing participants based on their availability or accessibility.



Pilot Testing:

® Conduct a small-scale test of data collection methods to identify and address
any issues before full implementation.



Data Collection Tools:

® Utilize tools such as surveys, questionnaires, observation checklists, and data
collection software.



Training and Standardization:

® Ensure that data collectors are trained and follow standardized procedures to
maintain consistency and reliability.



Ethical Considerations:

® Emphasize the importance of obtaining informed consent, ensuring
participant confidentiality, and adhering to ethical guidelines.



Data Collection Timeline:

® Create a timeline outlining the start and end dates of data collection
activities to manage resources efficiently.



Data Validation and Cleaning:

® Regularly validate and clean collected data to identify errors, inconsistencies,
or outliers.



Triangulation:

® Consider using multiple data collection methods or sources to enhance the
validity of findings.



Conclusion:

® Effective data collection is a critical step in the research process, influencing

the quality and reliability of study outcomes. Thoughtful planning and
implementation are key to successful data collection.



CREATING A
QUESTIONNAIRE



Introduction:
Briefly explain the purpose of a questionnaire and its role in gathering data.
Define Research Objectives:

Clearly outline the specific goals and objectives of your research to guide the questionnaire creation process.



Identify Target Participants:

Define the characteristics of the participants (demographics, preferences) to tailor the questionnaire to the
intended audience.

Select Question Types:
Closed-ended Questions:
Provide predefined response options (e.g., multiple-choice, Likert scale).
Open-ended Questions:
Allow respondents to express their thoughts in their own words.
Scales and Ratings:

Use numerical scales to measure intensity, frequency, satisfaction, etc.



Keep Questions Clear and Concise:
Avoid ambiguity or jargon; use simple language that is easily understandable by the target audience.
Logical Flow:

Organize questions in a logical sequence, starting with general and progressing to more specific or sensitive
topics.

Avoid Double-Barreled Questions:

Ask one question at a time to prevent confusion and ensure accurate responses.



Pilot Testing:

Conduct a small-scale test with a sample group to identify and address any issues with question clarity or
wording.

Balance Question Types:

Mix closed-ended and open-ended questions to gather both quantitative and qualitative data.



Include a Mix of Question Categories:
Demographic Questions:

Gather information about the respondent (age, gender, location, etc.).
Behavioral Questions:

Investigate past or current behaviors related to the research topic.
Opinion and Attitude Questions:

Assess the respondent's opinions, perceptions, and attitudes.



Use Neutral Language:
Avoid leading or biased language that may influence respondents' answers.
Provide Clear Instructions:

Clearly explain how respondents should answer each question and any specific formatting
requirements.



Consider Length:

Balance the depth of information needed with the time and attention span of respondents. Keep the
guestionnaire concise.

Review and Revise:

Regularly review the questionnaire for clarity, relevance, and coherence. Make necessary revisions
based on feedback.

Ethical Considerations:

Ensure that questions are sensitive to cultural differences, and respect respondents' privacy and
confidentiality.



EXAMPLE:
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1. twe sex 1978 Male [12.16)9 Female

2. @18 age [11. 18-30U (year-old) [12. 31-430 (year-old) [I3. aaYTuly (year-old and up)

3. 3@ UN13A NI Educationd 1.e01n21USuey1®3 (undergraduate) O 2.U5eysu1®3 (Bachelor’'s degree)

O 3.gan31U3eysym3 (postgraduate)

4. 919 W job O1U'NANWYI student O2¥ 1519015 Gov staff 034 n5 57 9 businessmen
O aw 1w n 91 u v s w " employee 0O 5. n 9w ® 35 n 35 ( farmer)
O 6-51.4‘1 other

5. sqeldmeldiou income 1. #1n3115,000 UMM(THB) O 2. 15,001- 30,000 UTM(THB) [ 3. u1nn<1 30,000

umBuly (THB)

6. @0NUTNIN status 1. la@m single O2.@usd married [13.1481519 divorce




Creating an effective questionnaire requires careful planning and consideration of various factors. A
well-designed questionnaire is essential for obtaining reliable and meaningful data.



RESEARCH SAMPLING: UNDERSTANDING THE BASIC

RUMPAPAK L.




BRIEFLY INTRODUCE THE CONCEPT OF RESEARCH SAMPLING

Research sampling is the process of selecting a subset of individuals, elements, or units from a larger population to
represent and study characteristics of that population. It is a fundamental aspect of the research process, allowing
researchers to gather information and draw conclusions about a broader group without studying every single
member. Sampling is essential for efficiency, resource optimization, and the practicality of conducting research,
enabling researchers to make meaningful inferences about populations based on the characteristics observed in
the selected sample.The choice of sampling method and considerations in sampling design impact the
generalizability and validity of research findings.



EXPLAIN THAT SAMPLING INVOLVES SELECTING A SUBSET OF INDIVIDUALS

OR ELEMENTS FROM A LARGER POPULATION FOR STUDY

= Sampling is a fundamental concept in research methodology that involves the strategic selection of a subset of
individuals or elements from a larger population for study. Rather than attempting to study every single member
of the entire population, which might be impractical or resource-intensive, researchers carefully choose a

representative sample.This subset is chosen with the intention of capturing the essential characteristics of the
larger population.



EXPLAIN THAT SAMPLING INVOLVES SELECTING A SUBSET OF INDIVIDUALS

OR ELEMENTS FROM A LARGER POPULATION FOR STUDY

®  The goal of sampling is to draw valid and reliable conclusions about the population based on the observed
characteristics within the selected sample. It allows researchers to gather sufficient data efficiently, making
research more manageable in terms of time, resources, and logistics. The process of selecting a sample requires
thoughtful consideration of various factors, including the research objectives, the type of study, and the desired

level of precision and generalizability. In essence, sampling is a strategic approach that balances the need for
accuracy with practical constraints, enhancing the feasibility and efficiency of the research process.



IMPORTANCE OF SAMPLING

= Highlight the significance of sampling in research:

m  Resource Efficiency: Saves time and resources compared to studying an entire population.

®  Feasibility: Often impractical to study every individual, making sampling necessary.

m  Generalizability: Allows researchers to make inferences about the population based on the sample.



TYPES OF SAMPLING

= Random Sampling:
= Every member of the population has an equal chance of being selected.
= Stratified Sampling:
m  Population is divided into subgroups, and samples are taken from each subgroup.

= Convenience Sampling:

m  Choosing participants based on their availability or accessibility.



TYPES OF SAMPLING (CONT)

* Systematic Sampling;
* Selecting every kth element from a list after a random start.
* Cluster Sampling:
* Dividing the population into clusters and randomly selecting entire clusters.

* Snowball Sampling;
* Participants refer others to the study, creating a chain-like sample.



CONSIDERATIONS IN SAMPLING

= Representativeness:

m  Aim for a sample that accurately represents the characteristics of the larger population.
= Sample Size:

m  Determine an appropriate size for the study, balancing precision and practicality.
m  Sampling Bias:

®  Be aware of potential biases that may affect the validity of the sample.



FOR A SIMPLE RANDOM SAMPLE: HOW TO CALCULATE SAMPLE

VA=

®  Define Key Parameters:

m  Confidence Level (CL): Typically set at 95% for a 5% margin of error (standard).

®  Margin of Error (E):The maximum acceptable difference between the sample estimate and the true population parameter.
= Estimate Population Variability:

= [f unsure, consider using a conservative estimate of 0.5, which provides the maximum variability.
= Determine the Z-Score:

"  Find the Z-score corresponding to the chosen confidence level. For a 95% confidence level, the Z-score is typically 1.96.



APPLY THE FORMULA:

. : : Z%xpx(1-p)
The formula for the sample size (n)isn = ‘tjE.ﬂ( P) where:

* Z isthe Z-score,

* pisthe estimated population proportion,

* F isthe margin of error.




SOFTWARE AND ONLINE CALCULATORS:

m  Many statistical software packages (e.g., R, SAS, SPSS) have built-in functions for sample size calculation.

®  Online calculators, such as those available through statistical websites or universities, can simplify the process
based on your specific study parameters.



SAMPLING TECHNIQUES

m  Simple Random Sampling:

= Each member of the population has an equal chance of being chosen.

= Stratified Random Sampling:

®  Population is divided into subgroups, and random samples are taken from each.

m  Cluster Sampling:

= Population is divided into clusters, and clusters are randomly selected for study.



SAMPLING TECHNIQUES (CONT.)

= Quota Sampling:

= Setting quotas for different subgroups to ensure representation.
" Purposive Sampling:

m  Selecting participants based on specific criteria relevant to the research.
= Snowball Sampling:

= Building a sample by asking participants to refer others.



SAMPLING CHALLENGES

m  Sampling Frame Issues:
= Challenges in creating an accurate list of the population.
= Non-Response Bias:

m  Potential bias due to some individuals not participating in the study.
m  Sampling Errors:

®  |naccuracies that may occur despite careful planning.



CONCLUSION

= Summarize key points:

= |Importance of sampling in research.

= Various sampling techniques and their applications.

= Considerations and challenges in sampling.



= Q&A



RESEARCH TOOL RELIABILITY AND
VALIDITY

RUMPAPAK L.



INTRODUCTION:

ENSURING THE RELIABILITY AND VALIDITY OF RESEARCH TOOLS IS PARAMOUNT FOR MAINTAINING THE
QUALITY AND CREDIBILITY OF RESEARCH FINDINGS. RELIABLE TOOLS YIELD CONSISTENT RESULTS, INSTILLING
CONFIDENCE IN THE STABILITY OF MEASUREMENTS OVER TIME AND ENHANCING THE TRUSTWORTHINESS OF
STUDY OUTCOMES. VALID TOOLS ACCURATELY MEASURE INTENDED CONSTRUCTS, PROVIDING ASSURANCE
THAT THE STUDY ADDRESSES THE RESEARCH QUESTIONS OR HYPOTHESES ACCURATELY. THE USE OF ROBUST
AND WELL-VALIDATED TOOLS NOT ONLY STRENGTHENS THE SCIENTIFIC RIGOR OF A STUDY BUT ALSO ENSURES
THAT FINDINGS ARE ETHICALLY SOUND AND CAN BE CONFIDENTLY UTILIZED BY STAKEHOLDERS, POLICYMAKERS,
AND PRACTITIONERS FOR INFORMED DECISION-MAKING. ULTIMATELY, THE RELIABILITY AND VALIDITY OF
RESEARCH TOOLS SAFEGUARD AGAINST BIASES, CONTRIBUTE TO THE PUBLICATION AND PEER-REVIEW
PROCESS, AND UPHOLD THE INTEGRITY OF RESEARCH, REINFORCING THE FOUNDATION UPON WHICH CREDIBLE
SCIENTIFIC KNOWLEDGE IS BUILT.



RELIABILITY:

DEFINITION: RELIABILITY REFERS TO THE CONSISTENCY AND STABILITY OF A RESEARCH TOOL, INDICATING THE
EXTENT TO WHICH THE TOOL PRODUCES CONSISTENT AND DEPENDABLE RESULTS.

TYPES:
TEST-RETEST RELIABILITY: CONSISTENCY OF RESULTS OVER TIME.
INTER-RATER RELIABILITY: CONSISTENCY OF RESULTS BETWEEN DIFFERENT RATERS OR OBSERVERS.

INTERNAL CONSISTENCY: CONSISTENCY OF RESULTS WITHIN THE TOOL ITSELF (E.G., CRONBACH'S ALPHA FOR
SURVEYS).



ENSURING RELIABILITY:

CONSISTENT ADMINISTRATION: ENSURE UNIFORMITY IN HOW THE TOOL IS ADMINISTERED ACROSS
PARTICIPANTS AND TIME POINTS.

TRAINING: TRAIN OBSERVERS OR DATA COLLECTORS TO REDUCE VARIABILITY IN JUDGMENTS.

PILOT TESTING: CONDUCT PILOT TESTS TO IDENTIFY AND ADDRESS POTENTIAL ISSUES AFFECTING RELIABILITY.



VALIDITY:

DEFINITION: VALIDITY REFERS TO THE EXTENT TO WHICH A RESEARCH TOOL MEASURES WHAT IT INTENDS TO
MEASURE.

TYPES:
CONTENT VALIDITY: ENSURES THE TOOL COVERS ALL RELEVANT ASPECTS OF THE CONSTRUCT.

CONSTRUCT VALIDITY: MEASURES THE ACCURACY OF THE TOOL IN ASSESSING THE INTENDED THEORETICAL
CONSTRUCT.

CRITERION-RELATED VALIDITY: EXAMINES THE CORRELATION BETWEEN THE TOOL AND AN EXTERNAL
CRITERION.



ENSURING VALIDITY:

CONTENT REVIEW: EXPERT REVIEW TO CONFIRM THAT THE TOOL COVERS THE CONTENT IT IS SUPPOSED TO
MEASURE.

CRITERION MEASURES: COMPARE THE TOOL'S RESULTS WITH ESTABLISHED CRITERIA OR MEASURES.

CONSTRUCT VALIDATION: USE STATISTICAL TECHNIQUES TO CONFIRM THAT THE TOOL MEASURES THE
INTENDED CONSTRUCT.



EXAMPLE:

RESEARCH TOOL: A CUSTOMER SATISFACTION SURVEY.

RELIABILITY: DEMONSTRATED THROUGH A HIGH INTERNAL CONSISTENCY (CRONBACH'S ALPHA).

VALIDITY: CONFIRMED THROUGH CONTENT VALIDITY BY INVOLVING EXPERTS IN SURVEY DESIGN.



CONCLUSION:

EMPHASIZE THAT ENSURING THE RELIABILITY AND VALIDITY OF RESEARCH TOOLS IS ESSENTIAL FOR PRODUCING
TRUSTWORTHY AND MEANINGFUL RESEARCH OUTCOMES.






METHOD




The role of research analysis methods is pivotal in extracting
meaningful insights from collected data. Once data is gathered
through various research tools and methods, analysis techniques
provide the means to make sense of the information. These
methods, whether quantitative, qualitative, or a combination of
both, help researchers uncover patterns, relationships, and trends
within the dataset. By employing statistical tests, coding qualitative

data, or using other analytical approaches, researchers can draw
conclusions, test hypotheses, and derive valuable insights that
onfribute to a deeper understanding of the research questions. In
search analysis methods fransform raw data into
ng researchers in making informed
ess and credibility

INTRODUCTION:



Quantitative Analysis:

Involves the numerical interpretation of data using statistical
methods.

Qualitative Analysis:

> anding non-numerical data, exploring patterns,

TYPES OF RESEARCH ANALYSIS:




Descriptive Statisfics:

Summarizes and describes the main features of a dataset (e.g.,
mean, median, mode).

Inferential Statistics:

> s about a population based on a sample, testing

QUANTITATIVE ANALYSIS:



Regression Analysis:

Examines relationships between variables and predicts outcomes.
ANOVA (Analysis of Variance):

Compares means among groups to assess statistical significance.

COMMON QUANTITATIVE ANALYSIS
TECHNIQUES:



Thematic Analysis:

ldentifies and analyzes themes or patterns in qualitative data.

Content Analysis:
Systematically analyzes the content of textual or visual data.
4 Theorv:

onstant comparison and

QUALITATIVE ANALYSIS:



Integration of Quantitative and Qualitative Data:

Combines both types of data for a comprehensive understanding.

Sequential or Concurrent Design:

> of data collection and analysis is carefully planned to inform

MIXED-METHODS ANALYSIS:




SPSS (Statistical Package for the Social Sciences):

Commonly used for quantitative data analysis.

NVivo, ATLAS. 1
> ifative data coding and analysis.

SOFTWARE AND TOOLS:



Nature of the Research Question:

Determines whether quantitative, qualitative, or mixed-methods
analysis is appropriate.

Data Types:

onsider the type of data collected (numeric, textual, visual).

CHOOSING THE RIGHT ANALYSIS
METHOD:




Staftistical Significance:

Understanding the significance of statistical results.

Contextualizing Qualitative Findings:
> itative insights within the broader context of the study.

RESULTS INTERPRETATION:



Research Question: "How does employee satisfaction impact
organizational performance?”

Analysis Method: Quantitative regression analysis to assess the

EXAMPLE:



Emphasize that the choice of analysis methods is critical in

deriving meaningful conclusions from research data, and it
ould align with the research design and objectives.

CONCLUSION:
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INTRODUCTION:

The purpose of a research report is to effectively communicate key aspects of a
study to a wider audience. This comprehensive document serves as a structured and
organized presentation of research findings, methodology, and implications. By
detailing the background, research objectives, literature review, methodology, results,
and discussion, a research report provides a transparent account of the study's design
and outcomes. Through this communication, researchers aim to share new knowledge,
contribute to the existing body of literature, and offer insights that may inform future
research, policy decisions, or practical applications. The research report is a vital tool
for researchers to disseminate their work, fostering understanding and engagement
with the broader academic or professional community.



HTTPS://THESISNOTES.COM/RESEARCH-
TOPIC/GENERAL-PARTS-OF-THE-RESEARCH-REPORT/

Title Page:

Title of the Study: Clearly conveys the main focus of the research.

Author(s): Lists the names of the researchers.

Affiliation: Indicates the institutions or organizations associated with the authors.
Abstract:

Summary: Provides a concise overview of the entire study, including objectives, methods,
results, and conclusions.

Keywords: Includes relevant keywords for searchability.
Table of Contents:

Chapter and Section Headings: Outlines the structure of the report for easy navigation.



Acknowledgments:

Recognition: Expresses gratitude to individuals or organizations that contributed to the
research.



Introduction:

Background: Contextualizes the research problem and justifies its significance.

Research Objectives/Hypotheses: Clearly states the aims or hypotheses guiding the study.

Literature Review:

Review of Previous Studies: Summarizes relevant research to provide context.

|dentification of Gaps: Highlights gaps in the existing literature that the current study aims to address.
Research Methodology:

Research Design: Describes the overall approach (qualitative, quantitative, mixed methods).
Participants: Details the characteristics of the study participants.

Data Collection: Explains the tools, instruments, and procedures used.

Data Analysis: Describes the analytical techniques applied to the data.



Results:

Presentation of Findings: Presents the results of data analysis, often using tables, charts, or graphs.
Descriptive Statistics: Summarizes key features of the data.

Inferential Statistics: Reports on statistical tests and their significance.

Discussion:

Interpretation of Results: Discusses the implications of the findings.

Comparison with Previous Studies: Relates the results to existing literature.

Limitations: Acknowledges any constraints or weaknesses in the study.

Conclusion:

Summary of Key Findings: Provides a concise summary of the main results.

Recommendations: Offers suggestions for future research or practical applications.



Visual Elements:

Figures and Tables: Incorporates visual aids to enhance data presentation.



References:

Citations: Lists all sources referenced in the report following a specific citation style
(APA, MLA, etc.).

Appendices:

Supplementary Material: Includes additional information such as survey instruments,
interview guides, or raw data.



CONCLUSION:

importance of Clear Communication: Reinforces that a well-structured and

comprehensive research report is essential for effective communication of research
findings.



APA CITATION

https:/ /www.scribbr.com /category /apa-style /
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