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Sales promotion consists of short-term
incentives to encourage the purchase or sale of a
product or service. Sales promotion includes a
variety of promotion tools designed to stimulate

or stronger market response. (Kotler, Bowen
akens, 2006)
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2. NN3&9LEAINNITVIBYIGAUNAIN (trade-orientec
sales promotion)
3. NIEEINNITVIVIIGWUNUVIY (salesperson

oriented sales promotion)
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