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Publicity the task of securing editorial space-
opposed to paid space-in print and broadcast media

to promote something. (Kotler & keller, 2006)



Publicity is any unpaid form of communication
about the marker’s company, product, or brands.
For instance, an article in PC Word comparing various
brands of word processing software provides useful
product information of consumers at no cost to the
marketers. (Peter & Olson, 2008)
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