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N15806150150819 (marketing communication)
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N158081IN1IAATN AD sUnuunIsiEuadIEsYiln
e 9 AldnuauTansTuiatunldlun1saZiensn
(brand) Usznaunie nislawn (advertising) 1135
Useu1dUNUS (public relations) A1sdaLd@suN15v18 (sales
promotion) A13AAIANIATY (direct marketing) n15v18
Iﬂ&l‘lgﬂﬂa (personal selling) nwussqﬁmeﬁ (packaging)
nsIananIsuAtAe wazn1siludaudus (events and
sponsorships) LLazm’iU%TiQﬂﬁ’l (customer service)
(Duncan, 2005)
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1. Msdeasnsnatnaunsaudsdoyatingns (inform)
Tnguanddmuneduiineafunanduei

2. mMsdeansnsnainsansatiaunldidiguay
(persuade) Tinguandnilmneidaanudesnisuazindulade

3. N1589815N15MA1NEINISAUIN LY LNDNISLADUAN

715931 (remind) Wan15s2aNTaY1
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nauKsUa1sUInuIY (target audience) 81SUNITEHDES

9 U

NIMInan e ngugnadviang (target group) Niviualaain

N1SUSAIUAATA (target segmenting)
lnengugnantmnenivuadudsuarsimvaneans
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1. fiauandunsan1ufe9ns (need or want)
2. 491U13%8 (purchasing power)

v
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3. imnunslansaaulanazidia (willing to purchase)
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1. Bun133U% (cognitive stage) lduA N133U% uazaug

2. Funala (affective stage) laud Auveula uas
AUYBUNIN

3. FunansNgANssu (behavioral stage) ldun nsdagula
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1. n1slaiveun (advertising)
2. NN5USTVIFUNUS (public relations)

o . N13AAIALUY
3. N15E9LEIUNI5V18 (sales promotion) - Y -

. ALAN
4. nM3v1elagyana (personal selling)
5. N159a19N19739 (direct marketing) ]
6. NTU3IYNUIN (packaging) 1
7. nM153anaNIIUNLAY wazn1slugaudun NIINAAUUY
(events and sponsorships) Twad

8. N15UINT5QNAN (customer service) |
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2. NM9ALETUNITVIE LUURINTIUAN ¢ N119NI5AAA
fidaindu ieiauanuAviodsgdlafiay dwsundnsdosi
ThAuwinewee ginadmine vieguslaa tialiaunsa
nszdun1svnelisaTu Wy nswandaegne vasuay dauan
N15uUITY Felua AUBY N15AALEAIFUAT LaASlNTIANIS

nsdaaSunisvalagnaluaunsanenaaniiy
2 Usziam fe msdaasunnsuneisjatuduslng
(consumer-oriented) wazn1sdaLEUNNsYIBTYATuRAL
nan9 (trade-oriented)
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. n1saanalasldannungnsasLAnnIaan
. n1snanalag lgnisdanunLasingais
. A1snanlag 1y lnsAnn

2 LW N = ¢

. n1seanalae lglnsnay
5. N15AAALAYBUMBSIIN (Wwww., E-mail,
Facebook, Twitter, Instagram, L8 TikTok







v o/ 6

7. nMsiananssuditaeiazn1siludauiun Taen1sin
AanssutAelunsdananssuiaanleswnsdudinuianssuiila
AU FAgUNALNILAYIVBINUAINTTUAIUAWY TAIUSTIH WAL
N1SNAR AUHINUIBNDNITHAFTUNITVIY WITDLHIUNIUIIET
UJaguusandn n1snannienanssy (event marketing)

1 < v v da < v v

daun1silurauaunnanssy wWun1slvinisaduayunis
N15RUYBIBIANIT YARA 1IDNINTTU LWBLANAUNISIATURNS U

ATSLNELLNSASIAURAN Taln wazn1suAIudUNUS (association)
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nwaﬁaawmsmamL%auu'sm'lms (integrated marketing
communication: IMC) #1884 HUIANNAAYBINITINUHUNNTHOANS
NMIAaIRNEaNUAMANANYEINITINMNLBE9N T8 FaennsUseidiy
UMM NS DN WAIZIRANIZYBINTAAADHDENTUUUA 9 17U
N151A¥A NTABIANIIATE NITAWETUNITVIY NITUTTVIFUNUS 1A
1ihisnnseansmaniiinsauiu Walinsandedasstiaudaiau
senndainaunauiy waziinansenuunilgalagriugitansang o
fusraruaanadastuidunilafien (American Association of

Advertising Agency)
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1. 3 vuninfisnasslild (affordable method)

2. AMumNIUINUBSITURYaanv1Y (percentage-
of-sales method)

3. WNUANNALYIYY (competitive-parity method)

4. AMUUANININUSTEIALAazZIY (objective-and-task
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