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Competition

Product and
price

management




Economic

1. GDP
2. Disposable income

3. Distribution cannels

Natural
1. Resource availability

2. Environment impact



Social and cultural
1. Changing population demographics
2. Cultural diversity
3. Ethical values

Technological
1. New product technologies
2. Changing information
3. Communication technology
Legal and political
1. Antitrust laws
2. Consumer protection laws




Competition
1. Budget competition
2. Generic competition
3. Product category
4. Product form competition
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Product

and price

management

Human resources

Financial resources
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