(%4

FTAUNAANUINLAZUTIYNON

ZNUNANNN
1. wanAean (core product)

Refers to the main benefit the customer buys (for
example, the buyer of a vehicle purchases
“transportation”).

2. wanAaaNugIunsesUanvaldulalnvamdnnaa (basic
al or tangible product)

rs to the basic characteristics or attributes of the
out which there is no product (for example,
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3, NARAMIINIANANRTS (expect product)
Refers to the characteristics of the

product that the customer takes for granted

(for example, tyres in a good condition).
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4. NaNNUINAIU (augmented product)
Refers to the product characteristics
that surpass the customer’s expectations (for
example, road assistance)
5. AN NYRINaRNUI (potential product)
Refers to the those characteristics that

could be added to the product in the future

and offer customer delight.



QJQQI ()

ﬂmauummmﬂw%mwammm

|

1. AUATWHANAI (product quality)

2. ANWUSNIINIBATNYBIAUAT (physical
characteristics of goods)

3. 57A1 (price)

4. YoidusvasfnannsensIRUAN (producer name or
brand)
. U539091 (packaging)
. ANSDANLUUNANAUN (design)

. N135UUI2NU (warranty or guarantee)

0 N O U

. & (color)
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9. N1519U3N1S (servicing)
10. Sngauvisevanildlun1sudn (raw material
or material)
11. aAnUUaanNBURINanntu (product safety)
12. 41013374 (standard)
13. aanunulea (compatibility)
14. anuAnWanAMal (product value)
15. AAnunRaINBanevasdua (variety)
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1. A3NANIINBUEUDIAININTY (need family)
The basic need underlying the existence of
product family (for example, security or entertainment).
2. AsENaNEaRAM (product family)
All the product classes that can satisfy a basic
need effectively (for example, savings and income).
3. %gu%aﬁwamﬁmsﬁ (product class or category)
A group of products within a product within a

amily (for example, investment products).
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4. grepanna (product line)
A group of products within a product class,
which are closely related because they are targeted to

the market, through the same distribution channels or

are prices within a specific range (for example,
investment accounts).

5. YUnNsUSELNVRINEARNS (product type)

A group of items within a product line that
function in a similar manner (for example, capital
guaranteed accounts).




SARUTUVDINAAA U
6. 153088 (brand)

The name of product (for example,
Krungthai Asset Management Public Company
Limited).

7. s18n15uanneua (product item)

A unit within a brand or product line

which is distinguished by size, price, or some

other characteristic of element (for example, ).
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1. ASZNANITABY
AU9ANUINTY

2. AsENANANAI
3. YUYDINANNUN
4. gr8NaANN N

5. ¥UAN9USTLLAN
VDINANNUN

‘ 6. 151130 9D

7. 579N1SNANN N

security or entertainment

savings and income
investment products
investment accounts

capital guaranteed

accounts

Krungthai Asset Management

Public Company Limited

Retirement Mutual Fund (RMF

1, RMF 3)

ANNHNEDINISIEUNN BEDANS
WnWauigaula

NIRUSNNUA YNNG
LLASWIHRUENNUN

SOUUST IOANTUIUIU 1A
5OANTLU

TOUUAAIUUAAA TONTEUL
FOUIIVAN

1,500 cc. 1,600 cc. 1,800 cc.
LAz 2,000 CC.

Honda, Toyota, Mitsubishi,
Suzuki waz MG

Honda accord qu EL,
qth eHEV EL+, uaz qu eHEV
TECH
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1. Usznnwannaa (product classification)
2. daudszaunannun (product mix)
3. @nenann (product line)
4. s79n15uannau (product item)
5. U339 (packaging)

6. Ureaan (label)

7. asNanne (brand)
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daulszaunannue (product mix) BN
MUIUVBIEENENNNI (product lines) ¥uUIR/ 518015
WA (product items) wazdnulruguluudassiinvas
NARNUN EIUUSTEUNRANUINWIDAIIUWAINKRAY
WARAMI (product assortment) Li‘]unfcjmﬁgwumaa
udiiuseminauasagndi gannsuandueidadule
NeanuduUsTaunaniud 4 Uszns
1. A274N219 (width of product mix)
2. AU (length of product mix)
3. A274aN (depth of product mix)
4. AUETDAAEDY (consistency of product mix)
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Anenaniug sWunquuasnanaginagyinii
AYIUAUNUSHAZARIUARINY
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sensuaasuet iWuanuawizvasiudiiszy
ddavaudaziaiuansreiulusan vuie sUshe w3e
AMEUTRADY 9
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1 LR[ARY
(hair care)
1.UBUYATT A
2.uBUNAT1 B
3.A34UIANTT A
4.A3UUINATT B
5.4nsiulan
n51 C

Unaazilp

(oral care)

1.978Wums1 D

2.uUs9aNu
@51 D

3. lnudau
®51 D

4.451e18uUn
®51 D

4,391
A5 Q

5.4nendunausa
As1Y

6.AFUUF9H7
A5 U

duUsTaUNANN U
dUNANNN
HANSSa4 1IN
(skin care) (baby care
1.8yns1 Q 1.8yns1 H
26U V 2.8Uwa2ns1 H
3.d4Un91 Z 3.UNAs1 H

4.ASNU1 397
A51 H
5.ud4n31 H
6.878N1UMS1 H
7.N32AN9Y152
wuulennsa H

BNA
(fabric care)
1.99nWan
m51 R
2.p9gnwan
A1 S
3 4e19nin
A1 N
4 jenusudinga
A1 N
5.418181997Y
A1 Z
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AYHANNNYN 5 S18NENNMUI

- ANUNANY = 5 dgnannua
- A21UAN = 5,4,6,7, hag 5
- @ANNgNN =

5+4+6+7+5
=27
- ANUERNAARY AUATR |

ATATNINUYNY &Y

LUs9anu
g1aNY wegnwan wazuds Wuduaniinanugdanndasny

1'% 24 1 o ¢ Y
menuananauidving Januseaennisaulan n13an
191118 LAZNITAILEINNITAAIN
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- pMvuzdmIuUsIgRasUnUasnani
- datasunNannun
- 91u2ANNEEAn LAY wazdnAU
- lsitaautdenng lrunan 1N Inaauise
d11150UNAVNN LY LADNATY
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1. LUIMINITNITUTIALITNITVUEY
- msussﬁgﬁmw‘iﬁi’?umn (primary packaging)
- nsusTafeivudiaas (secondary
packaging)
- mauasqﬁmsﬁtﬁamwuda (shipping
packaging)
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2. WianNIngUsaeAvaInsly
- MIUsTItuIien15uIBUAN (consumer
packaging)
- mﬁusif\;ﬁmsﬁtﬁamwuda (shipping
packaging)
3. WUIANNAUASTY
- NFUTIYNUINFUNTIRDY (rigid forms)
- mﬁmﬁqﬁmsﬁﬁqgﬂmauéfm (semi-rigid forms)
- NMNSUITANUIFUNIEAEY (flexible forms)
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- USTYAUINFMIUSIIHANN N
- N1FUTTYNUT
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- NMSWABURUAIUTIRNUN




UssnNyasianussanasi
1. US300UINNTEAY
2. USTNQUNNANGAN
3. USSYNYIlane
4. UTTYNUNUNY
5. U359Anua bkl
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Uszinnian 2JoLde SIUANSUSTAAMUY
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; AaNUR danly  Anudu -6
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2. UIIYNEUN

GRGER

-fimsiniun s1en
LA
-aunsadosAiunns
FuvaIoIMA 1N
waz lusiu
“NUADANNIDULAY
LU
-anunsauUssy se
iTwsonvanuaila
-ANNNsalTsINAY
JanAouaidu o |6
-ANNNTONNNR LA
ANAANYEINY & AU
Mz le ldnn

fanuudeusaiosldld  -nawanadin

A6
-ASTUIUNNTHNAR
AUNAATEVN 16T T
nANNNTIN
-HNANTENUNDFVAN
ounsiuwoeuslan
-g1AEIDNANTYVINANY

-ASTAdUNANAGA
-Wauwanasn

-YIR UAzOPNANAEA
-AAANANARA

-ONR LATAADINANARA
-UAALNDTUNA
ANSHLNA LAZAALLNA
-nsetlog fafinin
nszladunanauiiinly
-ENWANARA

-84 LAZLYINTDITUAUM
-wosuAu
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3. US5ANUN

9

lang

A\ N

WD UM
-ANNNTALRADUNN
aolu Wioas
Asdnnsoule
-ansnsatlassulodin
wazule s
-anunsniin Wviaou
wus3u wasiinnauan
15 Tmaileian
-NUANNIDU
ausagndosy
ASEUIUANTANNY
Fouadls
-Adea0vin

UFTAA TN UL
BN ¢ Lot

-fiiwinann

-51ANAY

-UFFAUIRHINDDU
1509500610 NEoNN lane

Tudumnounsnun
aannlane soImunWi
iiolane

-N921J09
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-viaoadu

-N52J AN
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-uAdeNuunang
lLivinugasenduans
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. panadanung

. I5N15AVIRUE

. NTVUE

. N1SNUSNEA
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1. AMUFIAYVBIRAIN
1w%amaauﬂq
. LLammuﬂsunawmﬂmsuaaaum
- mﬂmaaﬂamangwmmaaaum
- USUNVUAFUAT/ 19N UAIVDIRSIAUAT
- NSAWETUNITVIYEUAT
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2. d9uUsEnauvaeaan

- daunanIns1dua (brand label)

- daunanIRuNINEUAT (grade label)
wu Yselovdd assnnn drulszneuiiddn unsgu
AUAT HAZUINTFIUVDIUTIYNUIN

- @aULEA9ITI8aZIRYndUAT (descriptive
label) 1w wanlaglas Mlvu Wels vurnuse
F8n5ld wazdununany 1Uuu
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3. ulgurgtnganudigaann
v v < V-V 'V} 1
- Yapufasiulataan waziunladne
- T¥sngazgnnAsua U
v = v < v < =%
- Yayasngastdennatluvainagge
_ d519A770UL YD IRNUNA RN UNANS
LEAILATBINUIIUUTENUAMAINAG
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