AN INAUATY NUNIUATINANNTAAR (HAT 2)

a9y \ilown ARNALATY NUNIY wuzn1sAUATY/ nmuags
i unaAuAdn
8 |dwsraunmain: 91 | 1. msmsamieivunsinwandusidaruddnyeduilan uazssuy -AuAinanviiade 3-4.4.p. 65
WswgNoeeels WANNIIANAIN
2. masaARanfuriFesiliisiladvorlsthe asodunendontisendiegne | -mudainenansuay
Usznau NIIUIIYIY
3. $uasyuauarat Snethifuvessimeinay 390 v laefduu | -Aurfandumediin
Yor1v2nay 265 UM
3.1 $uasyunnazalvinmilafivansuyudesazils
3.2 Sruvandilsifiwansmveiesaziinls
3.3 mniignwediuaniosas 25 Meumsnelagliidinanmudigndn
osewvisell nssvela
4. sauswaunoauny fuvunsiisan 20 duum Sduvuiuidsievios/fu
650 U YINIAUATIANANNBINNABNBY/AL 1,200 U
4.1 TssusudosnsuimaviesinuedlsausilildiviossonfudsasAumu
4.2 mNlsasuABINsAlsdIu 15 dMuum eReeuInIsiesinly
I¢Avemsenay
5. {fusznoumsanunsansasundasmuenandasilsnield mazwele
9 | dnUszaunmsnann: Jeans | 1. msudnstesmenismaintinnsnaiadesinaulaluizeseslstie -AuAIINUIade 8-9 4.A. 65
N13MaA 2. 1a59a319%9m9ansnaIndungUlnALAnA19NLASIES 190N MANNIINAIN

NIMANWIYITT

NSRAIRAUAIERAINTTHE LS
3. fAnAunansiinudAgysieninseeduslutemannainegidls

-ANUFINBNATUAY
ASUTTENE
AuAINAINBUWBSLTN




ANDIUAUATY NUNIUITIUINNTAAR (HAN 2)

&
bUBNAN

o b4 1'%
ANIUAUAIY/ NUNIU

o v 1'%
LULUINITAUAIN/
LVAIAUAIN

ANVUAES

4. glvuimsasunsvinemising wagdlvuinisasumeiianiseesulad

'
a L

AITLIT0N1N1FINTMUIBUTNTATEAU Usenaumeaunntugaamianis
dpdmdelastng uazmszivele

5. M3ndaiaaUnzanmann (marketing logistic) fiAvnamungineensls
N3dndeaIiIgIImaInUsEneumeianssueslstne 2se5ue

6. {uanaufwling N e 91y uazdufanusstiy Gallsanunde
saog o SmTadung mndesnsdndsdudlignénludaingayd aasld
nsvudaUszanle sewmele

7. NNsAANEIETT USENETIlinagnsn1sdInn1sigguniu (supply chain
management) LAN15INAINIAIUNTIMINNTAAIA (marketing logistic)
ag9ls

10

dqulszaunisnaa: N3
#0EININAALTIYTNINIT
LaZLATBINONIINAINDU 9

NSUANWILAALLNR

1. mﬁamsmmamL%qgim'lﬂfmﬂums?%aa'ﬁaEJ"NI?

2. nquanAwlnmang (target group) waznauRUasIUMNY (target
audience) danumiounisunnaineiusgials

3. MSABALANANINATUTETEUNUGDEN9LT LaznTlavaILANAI99IN
NINANAN1INTIE1LS

4. glvuimsaswiensmsing wagglvuinisasumetianiseosulad
msAeansnsnanseianssuerlstng aseduny

-AUATIIINNIIED
NANNITAATN
-ANUFANBNAITNAL
ASUTIENY

-Auaindumesiis

13-14 1.a. 65




ANDIUAUATY NUNIUITIUINNTAAR (HAN 2)

a1fu o AINAUATY NUNIY wugtnsAuad/ ANUAHS
i uviasAuAd
5. M3t muasUUsTINUMsAsasMIRAATiaLRaLHaTian Asdufmun
Julszanasagisesls asesutenieulvivnalseneu
6. Yagtiummlagiuszneusiiaduunnieydeasnmsnainriudedany
(social media) 1% facebook twitter instagram wag tiktok uﬁﬂsﬂzu
7. AnnsdlAnwuvamng Tl IEdd
7.1 g3haldnsdeansmsnanneeisls
7.2 gshauszaudlamiunsdoansmsnaneslste wazesudlvegs
11 | 938555UNNNI5AaNA kae | 1. dNN19RaInAlsiiatesssunamsnaIn se3ssenusIatinnIinain -AUAIAINTTSHe 18-19 .A. 65
358UTIULNNITNAIN WIzmnle VANN13AAN
2. nnsdifnwen T suuleunsvesuTEnitansusidngnainogs -ANUTINBNATUAY
— sada iflensedunstevedmiedisraiios vliAnuuuesesauly NUsIEY
MIMANE T aeUszmat visnssdaaiuliuslaeuitos wWasuderdnll Auaindumnesiin
NIANYILVALLNG

‘: ‘3 4 ! dll 14 4’4’ 4 ! gj Ql' ‘3 v 5 v LS
naeaLial Nudeiniieldidertlvy Neidekiudanwauysal
I3 - A 5% LA ) N Yo U 1 oaw
Junislddedlidue usdedlasiaionuwnduldlviiu 3adninusem
Tgnnensvadlanduiudasnn
TIATIERINUTENY1 5L U IAIHATUETTUNINITAGINA
W3993581UTTUNWNIAANTB LI LnsIzmnle




ANDINAUATIY NUNIUATININNTAAR (HAT 2)

ANNRUAES

AU Waun

=

o v 17
ANNIUAUAIY NUNIU

[} v }%
wuzdINISAUAIY/
LARIAUASN

3. INNIAANYIUALLNA {UTENOUFINIUNANNANITLFTITUNNNTAAA

¥38a5IEUTIANTNNIRAInS el InTzmnle
4. 9MNUD 2 WaY 3 IHAUBLULLUINITIANITAAIANLNGIVDINUISLFTTTUNY

AIRNANN WIBATTYIUTTULNNITHAIAATUAIIUANVDIVINU




